
“These publications are a very fresh concept—they are  
happy, sexy, and fun. Reading them is like having a fun,  
light conversation with your buddy: It always brings you a 
smile. Advertising in them is a wink—a wink to a great 
audience!”   — �Diane von Furstenberg, Fashion Designer
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an ultimate destination 
all about the experience

Elegant. Sophisticated. Dazzling. Memorable. In a city filled with flash and high thrills, Wynn Las Vegas 

and its sister resort, Encore, come together to create the most sought-after of luxury experiences, one 

that keeps the most discerning guests coming back for more. WYNN promises a sumptuous journey 

through these exceptional properties—the 2,716 rooms and suites at Wynn Las Vegas, and the 2,034 

all-suite Encore—which hold more Forbes Five Star awards than any other casino resort in the world. 

WYNN offers exclusive coverage of the “best of the best” experience that awaits each and every guest, 

from the delectable fine dining created by award-winning chefs to the exuberant nightlife to the spec-

tacular array of the world’s most talked-about designer labels. 

a  g r e e n s p u n  c o m p a n y



a  g r e e n s p u n  c o m p a n y

c a l e n d a r

AD   SIZE    	 1 X 	    
Full	 $13,068    		

spread	 $26,136    

cover 2/page 1	 $31,320 

cover 3	 $15,855    

cover 4	 $28,134  	

• All rates are net 
• Premium positions +15% 
• For Niche Network Corporate Rates, contact your representative
• Calendar, availability, and rates subject to change based on reader and market needs

r a t e s
p r i n t e d  a n d  d i s t r i b u t e d :  5 0 , 0 0 0

I s s u e 	S  p a c e  R e s e r v a t i o n 	M  a t e r i a l s 	  A v a i l a b l e

1  spring 	 January 27, 2010	 March 3, 2010	  April 16, 2010

2  fall 	 June 30, 2010	 July 21, 2010	  August 20, 2010

3  winter 	 October 13, 2010	 October 27, 2010	  December 3, 2010	

“Niche Media has created a winning business formula with all 
of their titles, which have taken their cities by storm. I look  
forward to getting these publications throughout the year, as do 
my friends. The editorial content and advertisements are the 
best they can be. Congratulations on all your endeavors—you 
deserve it.”  — �Lee Iacocca, Former Chairman/CEO, Chrysler corp.
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