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luxury retail shopping  
at its finest

The Mall at Short Hills offers one of the most productive concentration of luxury and upscale retail 

shopping in the world.  Located just 23 miles west of Manhattan, the center serves many affluent New 

York area bedroom communities. Nestled in a beautiful, upscale community, this internationally known 

shopping center is surrounded by well-known corporate headquarters in the pharmaceutical and tech-

nology industries. Open 7 days a week, and with New Jersey’s tax free apparel shopping, the center draws 

from a wide trade area including Northern New Jersey, New York City and Philadelphia.



a  g r e e n s p u n  c o m p a n y

c a l e n d a r

d i s t r i b u t i o n / r a t e s
p r i n t e d  a n d  d i s t r i b u t e d :  5 5 , 0 0 0 

$ 8 , 0 0 0  n e t  r a t e  f o r  n o n  m e r c h a n t s

Exclusive Home Delivery: 50,000 direct in-home to handpicked high net worth individuals residing in the affluent neighbor-
hoods surrounding the Mall at Short Hills. 

I s s u e 	S  p a c e  R e s e r v a t i o n 	M  a t e r i a l s 	  A v a i l a b l e

1  fall 	 July 7, 2010 	 July 28, 2010	  September 10, 2010	     

• Calendar, availability, and rates subject to change based on reader and market needs

“These publications are a very fresh concept—they are  
happy, sexy, and fun. Reading them is like having a fun,  
light conversation with your buddy: It always brings you a 
smile. Advertising in them is a wink—a wink to a great 
audience!”   — �Diane von Furstenberg, Fashion Designer

the mall at short hills: 5,000 copies

r e a d e r s h i p

TARGET MARKET
average household income 			   $250,000

average home value 				    $1,000,000

average age (predominantly woman) 		 37
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