
a  g r e e n s p u n  c o m p a n y

THE golden pages
Chicago has given rise to many of the country’s most intriguing people, and never before has the center 

of the country been so squarely positioned in the center stage. Leaders of industry, millionaires, and 

politicians call this beautiful city home, and Michigan Avenue is always invited to the party. From 

home life to haute couture, and from fine dining to celebrity dish, Michigan Avenue celebrates  

the lifestyles of Chicago’s most discerning readers. 
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a  g r e e n s p u n  c o m p a n y

d i s t r i b u t i o n

Exclusive Home Delivery {41%}: michigan avenue is mailed to the home residences, townhouses, and condominiums 
of qualified, high-net-worth individuals throughout Chicago. 

targeted Retailers, Restaurants, and Spas {26%}: michigan avenue distribution focuses on readers who frequent 
the finest establishments, boutiques, health clubs, private clubs, resorts, restaurants, salons, and spas in the Chicago area. 

In-Room Hotel/Resort Placement {15%}: michigan avenue is available both in-room and/or at the concierge  
desks of some of the most prestigious hotels in Chicago. In-room placement includes but is not limited to: The Blackstone,  
Hotel Allegro, Hotel Burnham, Hotel Monaco, Hyatt Regency Chicago, Fairmont Chicago, Four Seasons Hotel Chicago, Hotel 
Palomar, Hotel Sax***, The James, Park Hyatt Chicago, the Peninsula Chicago, The Sutton Place Hotel, The Talbott Hotel, Trump 
International Hotel and Tower Chicago, Westin Michigan Avenue and The Wit Hotel. Concierge desk placement includes but is 
not limited to: Hotel Blake, InterContinental, Omni Chicago Hotel-Michigan Avenue, The Ritz-Carlton, Wyndham Chicago, W City 
Center, and W Lakeshore.

Premier In-Flight/In-Car Placement {8%}: michigan avenue is distributed in private planes, airports, and in  
the vehicles of the most prominent executive car and limousine services. This includes our unique partnership with NetJets**  
and executive car and limousine services that include Commonwealth Worldwide, Dav El, Diva Limousine, EmpireCLS, and  
Windy City Limousine.

SUBSCRIBERS AND NEWSSTANDS {6%}: michigan avenue can be found at upscale newsstands, major retailers, and 
national bookstores. The newsstand price is $6.99 per copy. Subscriptions are sold at the premium price of $55 per year.

High-Profile events and Philanthropic databases {4%}: michigan avenue provides direct access to  
the hottest, most high-profile events, including charity galas, fashion shows, film and music festivals, movie premieres, and  
sporting events. These include but are not limited to: the Joffrey Ballet, Azumah Student Assistance Program, Grant  
Park Music Festival, Chicago Gourmet, Bright Pink, Chicago House, Mayor’s Fashion Council, Chicago Fashion Incubator,  
the Chicago Academy for the Arts, and Chicago Sister Cities International.

Eight times a year, 65,000 copies of Michigan Avenue (ABC-audited) are printed and distributed* throughout Chicago, 
targeting affluent residents with the highest disposable income and spending power in the market.
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*Distribution subject to change based on readers’  
and markets’ needs.

**60% of all private planes are purchased or leased through NetJets by  
consumers who have an average net worth of more than $25 million.
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r e a d e r s h i p

BUYING POWER
percentage of michigan avenue readers who:
purchase fine jewelry regularly	  		   63%

purchased luxury watches in the past year 		   60% 

own investment real estate  		   		   76%

purchase luxury products using the internet	  95%

use internet-based financial services 	  	  95%

compared to the general population, michigan avenue  
readers are: 
6x more likely to drive a prestige luxury vehicle (audi,  
aston martin, bentley, bmw, cadillac, ferrari, infiniti,  
jaguar, land rover, lexus, maserati, mercedes-benz, porsche) 
2x more likely to purchase women’s designer 
fashion and accessories 
3x more likely to shop at luxury retailers

READER LIFESTYLE 
percentage of michigan avenue readers who: 
dine out more than one time per week 		   73% 
drink luxury spirits, premium beers, imported wines,  
or champagne  					      87% 

attend cultural performances 			    74% 
travel internationally each year	  		   82% 
exercise more than two times per week 		   81% 

contribute to charitable organizations 		   70%

compared to the general population, michigan avenue  
readers are: 
2x more likely to spend more than $3,000 on domestic travel 

Statistical information gathered from Claritas, part of the Nielsen Company, a world-leading  

demographic research information and media company. Claritas ensures access to consumers 

with household incomes in excess of $200,000 and liquid assets of more than $750,000.  

PRIZM NE 2008. Demographic information is based on the direct mail program.

DEMOGRAPHICS
household income
$200+ 				    96%

$250+ 				    45% 

female 				   55%

male 				    45%

age
18-34 				    32%

35-44 				    23%

45-54 				    22%

55+ 				    23%

married 			   66%

home value  
over $700,000 			   90% 

over $1 million 		  80%

liquid assets   
over $1 million 		  99% 
over $2 million		  27%

average net worth     $1.6 million 

a  g r e e n s p u n  c o m p a n y

“For me, these magazines represent fun. I love to spend 
my day flipping through them to see who was where 
and what the action was like.” — �Maria Bartiromo, Anchor, CNBC
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a  g r e e n s p u n  c o m p a n y

c a l e n d a r

AD   SIZE    	 1 X 	 3 X 	 6 X	  8 x 	    
Full	 $20,800   	 $18,725   	 $16,850 	 $15,165  	 

spread	 $39,600   	 $35,640   	 $32,075 	 $28,868 	 	  

half page	 $12,500   	 $11,250    	 $10,125 	 $9,120 

quarter page	 $8,300     	 $7,470 	 $6,725 	 $6,050 

cover 2/page 1	 $47,900     	  

cover 3	 $25,000      	

cover 4	 $28,600      	

• All rates are net 
• Premium positions +15% 
• For Niche Network Corporate Rates, contact your representative
• Calendar, availability, and rates subject to change based on reader and market needs

r a t e s
p r i n t e d  a n d  d i s t r i b u t e d :  6 5 , 0 0 0 
ABC   - A u d i t e d

I s s u e 	S  p a c e  R e s e r v a t i o n 	M  a t e r i a l s 	  A v a i l a b l e

1  Jan/Feb 	 November 25, 2009	 December 9, 2009	  January 11 - February 25, 2010

2  March (Spring Fashion) 	 January 13, 2010	 February 3, 2010	  February 26  - April 1, 2010

3  April/May 	 February 17, 2010	 March 10, 2010	  April 2 - June 3, 2010

4  Summer 	 April 21, 2010	 May 12, 2010	  June 4 - August 17, 2010

5  September (Fall Fashion) 	July 7, 2010	 July 28, 2010	  August 18 - September 30, 2010

6  October (Mens) 	 August 18, 2010	 September 8, 2010	  October 1 - October 28, 2010

7  November 	 September 15, 2010	 October 6, 2010	  October 29 - November 30, 2010

8  December 	 October 20, 2010	 November 3, 2010	  December 1 - January 10, 2011
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a  g r e e n s p u n  c o m p a n y

where You can find us. . .
                                (and more)

A. Marek Fine Jewelry

American Girl 

Aqua Lakeshore East

Barneys New York

Battaglia

BCBG Max Azria

Bebe

Berry Chill Gold Coast

Betsey Johnson

Bloomingdale’s

Buckingham Condominiums

Caffe RoM at the Shoreham

Carey Limousine

Carlton Club

Carmine’s

Charles Ifergan Salon

Charlie Trotter’s

Chicago Board of Trade

Chicago Cubs Skyboxes

Chicago Yacht Club

David Barton Gym

Davis Imperial Cleaners

Ditka’s

Diva Limousine

The Domain

Elite Chicago Limo

Elizabeth Arden Spa

Empire Limousine 

Equinox Fitness Club

Eugenie Terrace on the Park

Fleming’s Steakhouse

Flirty Girl Fitness

Fox and Obel

Gibsons Bar & Steakhouse

Guise I Chic

Harry Winston

The Heritage at Millennium Park

Highland Park Country Club

Holly Hunt Showroom

Hugo Boss

Hugo’s Frog Bar

Intermix

Isabella Fine Lingerie

Jake

Jewels of Lake Forest

Joseph Michael’s Salon & Spa

Lake Forest Sports Cars

Lakeshore Athletic Club

The Lancaster

Ligne Roset

Luminaire

Luxbar

Luxus Limousine

M.J. Miller & Co.

Macy’s

Manifesto

Mario Tricoci

Martini Park

Maxine

Metropolitan Club 

Michael & Michael

Michael Anthony Salon

The Montgomery

My Spa at Fairmont Hotel

Neiman Marcus

Nicole Miller

Nordstrom

Northmoor Country Club

One Superior Place

P45

Palmolive Building Landmark

Paul Rehder Salon

Persin & Robbin Jewelers

Piazza Sempione

Pops for Champagne

Quartino

Razny Jewelers

Redhead Piano Bar

Residences at 900 N. Michigan

Rockit Bar & Grill

S Garber Furs

Sabbia

Saks Fifth Avenue

Salon Buzz

Salon O Sixty Five

Salvatore Ferragamo

Signature Flight Support

Simon’s Shine Shop

Smart Cars 

Spiaggia/Spiaggia Café

The Standard Club

Table Fifty-Two

Tavern on Rush

The 900 Shops

The Tides

Tiffany & Co.

Ulta

Union League Club of Chicago

United Center-Chicago Blackhawks

University Club of Chicago

Water Tower Place

Windy City Limousine

Wrigley Field

Your LifeSmiles
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