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A GREENSPUN COMPANY

lOS ANGELES

CELEBRATING
LOS ANGELES’S FINEST

Wired into all that makes Los Angeles tick, LOS ANGELES CONFIDENTIAL shines brightly over

Southern California as the authority on luxury, celebrating the city’s most influential power play-
ers and tastemakers. With an insider’s eye afforded through an unparalleled list of high-profile
contributors, LOS ANGELES CONFIDENTIAL covers the best Los Angeles has to offer in the worlds
of art, beauty, business, culture, dining, entertainment, fashion, interior design, jewelry and watches,

nightlife, philanthropy, politics, real estate, sports, and travel.



A GREENSPUN COMPANY

DISTRIBUTION

Eight times a year, 65,000 copies of LOS ANGELES CONFIDENTIAL (ABC-audited) are printed and distributed* throughout
Los Angeles, targeting affluent residents with the highest disposable income and spending power in the market.

‘VIAIW IHDIN

EXCLUSIVE HOME DELIVERY {43%}: LOS ANGELES CONFIDENTIAL is mailed to the home residences, townhouses, and
condominiums of qualified, high-net-worth individuals throughout Los Angeles.

IN-ROOM HOTEL/RESORT PLACEMENT {27%}: LOS ANGELES CONFIDENTIAL is available both in-room and/or at the
concierge desks of the most prestigious hotels in Los Angeles. These include but are not limited to: the Ambrose, Avalon Hotel,
Bacara Resort & Spa, the Beverly Hills Hotel, Beverly Hilton, Beverly Wilshire, the Biltmore, Casa Del Mar, Chateau Marmont, the
Century Plaza, The Charlie Hotel, Colony Palms Hotel, Del Marcos Hotel, Fairmont Miramar Hotel & Bungalows, Four Seasons
Hotel Los Angeles at Beverly Hills, Hilton Waterfront Beach Resort, Hollywood Roosevelt, Horizon Hotel, Hotel Bel-Air, Hotel
Zoso, Huntley, Hyatt Grand Champions Resort & Villas, Hyatt Regency Huntington Beach, Ingleside Inn, InterContinental /Century
City, London West, Luxe Hotel/Rodeo Drive Beverly Hills, Millennium Biltmore, Miramonte Resort & Spa, Morongo Resort, the
Mondrian Hotel, Montage, the Peninsula Beverly Hills, Raffles L'Ermitage, SLS Hotel at Beverly Hills, the Standard, Shutters on
the Beach, Sunset Marquis, Sunset Tower Hotel, Thompson Beverly Hills, Viceroy Palm Springs, Viceroy Santa Monica, W Hotel
Westwood, and the Westin South Coast Plaza.

TARGETED RETAILERS, RESTAURANTS, AND SPAS {17%}: LOS ANGELES CONFIDENTIAL distribution focuses on readers
who frequent the finest establishments, boutiques, health clubs, private clubs, resorts, restaurants, salons, and spas.

ENTERTAINMENT INDUSTRY {6%}: LOS ANGELES CONFIDENTIAL has devised an efficient method of reaching insiders in
the fields of entertainment and media, distributing magazines to the key agencies, production companies, and studios throughout
the greater Los Angeles area.

PREMIER IN-FLIGHT/IN-CAR PLACEMENT {3%}: LOS ANGELES CONFIDENTIAL is distributed in private planes, airports,
and in the vehicles of the most prominent executive car and limousine services. Airports in the Los Angeles area include Los
Angeles International, Bob Hope, and Long Beach. This includes our unique partnership with NetJets** and executive car and
limousine services that include Commonwealth Worldwide, Dav El, and EmpireCLS.

SUBSCRIBERS AND NEWSSTANDS {2%}: LOS ANGELES CONFIDENTIAL can be found at upscale newsstands (Hudson
News), major retailers, and national bookstores (Barnes & Noble and Borders). The newsstand price is $6.99 per copy.
Subscriptions are sold at the premium price of $55 per year.

HIGH-PROFILE EVENTS AND PHILANTHROPIC DATABASES {2%}: LOS ANGELES CONFIDENTIAL provides direct
access to the hottest, most high-profile events, including charity galas, fashion shows, film and music festivals, movie premieres,
and sporting events. These include but are not limited to: the Race to Erase MS for the Nancy Davis Foundation for MS, the
Carousel of Hope Ball for Barbara Davis Center for Childhood Diabetes, Chrysalis Butterfly Ball, Rally for Kids with Cancer for
Padres Contra El Cancer, Taste of the Nation for Share Our Strength, Annual Gala for Women’s Cancer Research Fund, Board

of Governors Gala for Cedars-Sinai Medical Center, and the Inspiration Awards luncheon for Step Up Women’s Network.
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*Distribution subject to change based on readers’ PLACEMENT

and markets’ needs.

*%60% of all private planes are purchased or leased through Netjets by
consumers who have an average net worth of more than $25 million.
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— DEMOGRAPHICS BUYING POWER
.:? HOUSEHOLD INCOME PERCENTAGE OF LOS ANGELES CONFIDENTIAL READERS WHO:
$200+ 98% PURCHASED FINE JEWELRY AND WATCHES IN THE PAST YEAR 60%
5 $250+ 89% PLAN TO PURCHASE A VACATION HOME THIS YEAR 85%
wn CONTRIBUTE TO CHARITABLE ORGANIZATIONS 71%
FEMALE 24% PLAN TO REMODEL THEIR HOME IN THE NEXT YEAR 64%
> MALE 46%
< AGE COMPARED TO THE GENERAL POPULATION, LOS ANGELES
2 18-24 1% CONFIDENTIAL READERS ARE:
— 25.34 10% 2X MORE LIKELY TO OWN INVESTMENT REAL ESTATE
m 35.44 26% 4X MORE LIKELY TO DRIVE A PRESTIGE LUXURY VEHICLE (AUDI,
n 45-54 20% ASTON MARTIN, BENTLEY, BMW, CADILLAC, FERRARI, INFINITI,
®) 55, 43% JAGUAR, LAND ROVER, LEXUS, MASERATI, MERCEDES-BENZ, PORSCHE)
@) 2X MORE LIKELY TO SHOP AT LUXURY RETAILERS
=z MARRIED 71%
Al L OME VALUE READER LIFESTYLE
O OVER $1 MILLION 939% PERCENTAGE OF LOS ANGELES CONFIDENTIAL READERS WHO:
m OVER $2 MILLION 48% DINE OUT MORE THAN ONE TIME PER WEEK 78%
Z ATTEND CULTURAL PERFORMANCES 71%
:' LIQUID ASSETS FREQUENT NIGHTCLUBS/LOUNGES 50%
> OVER $1 MILLION 99% EXERCISE MORE THAN TWO TIMES PER WEEK 81%
— OVER $2 MILLION 49% USE A PERSONAL COMPUTER AND INTERNET TO
PURCHASE LUXURY GOODS 98%
OWN EXERCISE EQUIPMENT 91%

COMPARED TO THE GENERAL POPULATION, LOS ANGELES
CONFIDENTIAL READERS ARE:

2X MORE LIKELY TO DRINK LUXURY SPIRITS, PREMIUM BEERS,
IMPORTED WINES

3X MORE LIKELY TO SPEND MORE THAN $3,000 ON DOMESTIC TRAVEL
3X MORE LIKELY TO GO ON A CRUISE, SKI, OR GOLF VACATION

3X MORE LIKELY TO OWN A VACATION/WEEKEND HOME

Statistical information gathered from Claritas, part of the Nielsen Company, a world-leading
demographic research information and media company. Claritas ensures access to consumers
with household incomes in excess of $200,000 and liquid assets of more than $750,000.
PRIZM NE 2008. Demographic information is based on the direct mail program.
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CALENDAR

ISSUE

1 JAN/FEB (GOLDEN GLOBES)

2 MARCH (OSCARS/
SPRING FASHION)

3 APRIL/MAY
4 SUMMER

5 SEPTEMBER (EMMYS)

7 NOVEMBER

I 6 OCTOBER (MEN’S)
I 8 DECEMBER

RATES

SPACE RESERVATION

November 25, 2009

January 13, 2010

February 17, 2010

April 21, 2010

July 7, 2010

August 18, 2010

September 15, 2010

October 20, 2010

PRINTED AND DISTRIBUTED: 65,000

ABC-AUDITED

MATERIALS

December 9, 2009

February 3, 2010

March 3, 2010

May 5, 2010

July 21, 2010

September 1, 2010

September 29, 2010

November 3, 2010

AVAILABLE

January 11 - February 25, 2010

February 26 - April 1, 2010

April 2 - June 3, 2010

June 4 - August 17, 2010

August 18 - September 30, 2010

October 1 - October 28, 2010

October 29 - November 30, 2010

December 1 - January 10, 2011
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AD SIZE 1X 3X 6X 8X
FULL $20,800 $18,725 $16,850 $15,165
SPREAD $39,600 $35,640 $32,075 $28,868
HALF PAGE $12,500 $11,250 $10,125 $9,120
QUARTER PAGE $8,300 $7,470 $6,725 $6,050
COVER 2/PAGE 1 $47,900

COVER 3 $25,000

COVER 4 $28,600

« All rates are net

« Premium positions +15%

« For Niche Network Corporate Rates, contact your representative

« Calendar, availability, and rates subject to change based on reader and market needs
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A GREENSPUN COMPANY

WHERE YOU CAN

Adrianna Shamaris Home
Adriano Goldschmied

Akasha Bar, Restaurant, & Bakery
Alberta Ferretti

Allen Edwards’ Serenity Salon & Spa
Anya Hindmarch

Aquaterra Salon & Spa
Armani/Casa

Aston Martin of Beverly Hills
Atmosphere by Marcelle Danan
Barneys

BCBG MAXAZRIA

Bel Air Bay Club

Belle Visage Day Spa

Bellezza Vita Spa

Bentley Motors

Best Transportation Private Car
Service

The Beverly Center
Beverly Hills Tennis Club
Beverly Hot Springs Spa
Bloomingdale’s

BLT Steak

Brentwood Country Club
Burke Williams Spa
Calypso Boutique

Cartier

Chanel

CLS Limo Service

Costa Mesa Golf & Country Club
Craft

Crustacean

Diane Von Furstenberg
Diavolina Boutique

Diva Limousine

Dolce Vita Boutique

Equinox Health Club

Exhale Day Spa

Ferrari of Beverly Hills

Four Seasons Restaurant
Fred Segal

Fred Segal Beauty

Frederic Fekkai

Frey Wille

Glen lvy Day Spa

Gourmet Wine & Spirits
Green SUV

Herve Leger

Hornburg Jaguar & Land Rover
Hugo Boss

llori

Intermix

Jonathon Adler

Jose Eber Salon

Joseph Martin Hair & Beauty
Katsuya

Keyes Lexus

Kinara Spa & Cafe

Kitson

La Maison Francaise Antiques
Lamborghini of Beverly Hills
Le Merigot Spa

Lisa Kline Men/Women/Kids
Los Angeles Athletic Club
Madison

Malibu Lumber Yard

Max & Co.

McClure & Associates Agency

Mel & Rose Wine, Spirits,
& Specialty Food

Mercedes Benz of Beverly Hills

Minotti

FIND US...

(and more)

Monarch Beach Golf Course
Music Express Private Car Serivce
Neiman Marcus

Newport Beach Bentley

Newport Beach Porsche

Nobu

Oliver Peoples

On Sunset

Peninsula Dining Room

Planet Blue

Plush Home

Polo Lounge at Beverly Hills Hotel
Reiss

Ron Herman

Saks Fifth Avenue

Salvatore Ferragamo

Satine Boutique

Skin Deep Laser Med Spa

Sotheby’s International Realty
of Malibu

T. Pettersson Haberdashery
The Grill on the Alley

The Spa at the Four Seasons,
Beverly Hills

The Spa at the Four Seasons,
Westlake Village

The Sports Club LA

Thibiant Beverly Hills Day Spa
Trilogy Spa

Trump National Golf Club
Tustin Ranch Golf Club
Umberto Salon

Una Boutique

Veronica Day Spa

X1V, A Michael Mina Restaurant

Yves Saint Laurent



